Web Mastering
Code:66667

JOHIR AHEMMOD CHOWDURI

INSTRUCTOR
COMPUTER DEPARTMENT



IR - 3R

ACH0L 8 G738
(375 e SABTIRET=i)



TonE < A 2fea BN rE= T T S|




SHGHIRTEEE

TR 8 @HRS(AS Sfer FATNI2CET=I)

b B 8 S} SCAPAIR0 PR B S0
AR OoTFe!

SRR @28 fF

ARG IFGTIE SR
STIPTRCE GRS IR A&




B 2fEw 8 Ty G206 [A2T TS
SERITHIZCOT NP oARIe

MARKETIN

Digital
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1. Provides value to the client
creating loyalty to the brand.

2. Blog or video educates the client
so he/she can buy in future.

3. Attracts client just by writing in
your blog.

4. Creates viral content that links
with the website.

5. Creates reciprocity among
client that may buy out of
gratitude.
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Digital Marketing

Online Marketing Channels Offline Marketing Channels

* Website Marketing * TV Marketing

e Search Engine Optimization e SMS Marketing

e Pay-Per-Click Advertising e Radio Marketing

e Content Marketing * Billboard Marketing
e Email Marketing

¢ Social Media Marketing

o Affiliate Marketing

* Mobile Marketing

¢ \Video Marketing




Search Engine Opfimization

» Search engine optimization (SEO) is the process of increasing the
quality and quantity of website traffic by increasing the visibility of a
website or a web page to users of a web search engine.

» SEO refers to the improvement of unpaid results (known as "natural”
or "organic” results) and excludes direct traffic/visitors and the
purchase of paid placement.

» SEO may target different kinds of searches, including image search,
video search, academic search,[2] news search, and industry-
specific vertical search engines.
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Marketing strategy

Keyword search

On page SEO and SEO coding
Off page SEO

Social media and citations
Social media integration
Content

reputation
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